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Use the funnel
technique.

Start with big picture first
(brand familiarity).

General

Then ask more detailed
questions (brand attributes).
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Ask demographlc
questions last. £
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Imagine meeting someone
for the first time and they
ask you, “"How much do
you weigh?” It's way too
personal.

Ask your other questions
before demographics to
help build a relationship.

(The exception to this is if your
demographic questions serve as
a screener, such as asking
someone’s age because your
survey is directed towards a
younger consumer.)



B Use simple words
with short syllabus.

Which response best describes
your most preferred color
preference?
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What color do you like best?



n Make rating scales
consistent.
If “"goods” are high, make every
positive category high.

Bad Good
Very Poor Fair Good Excellent
Poor

Strongly Agree Nelther Dlsagree Strongly
Agree Agree Nor Disagree
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Reverse Order
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Ask exact
time periods.

A year can be from today back
to January 1%, which might
actually only be nine months.

Past Year?
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Oct. Nov. Dec. Jan. Feb. Sept.
I |
Past 12 Months

Asking "in the past 12 months"
is @ more accurate way to
calculate time.



u Keep response
categories exclusive.

0-4
5-9
10-14
15-19
20+
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- Ask open-ended
questions sparingly.

What do you like best about
our service? Why?

What did you enjoy best about
your experience today? Why?

In what ways can we further
improve? Why?
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How did we do today?



ﬂ Ask one question
at a time.

Did you come to our event
and how did you like it?
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Did you come to our event?
What did you like about it?




n Include question
directions.

Most questions are one of
three types (single, multiple and
verbatim response). If it's not
obvious what you're asking for,
include directions.

* Select one.
* Select all that apply.
* Please explain.

Make it easy for your participants
to give you what you want.
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To get a "winner," use
fewer categories.

How did you travel to our event?
Walking
Bicycle

Personal vehicle

Taxi
Uber/Lyft

Bus

Greyhound/Megabus

Train

Airplane
Other:

Did you drive to our event?

Yes
No

High %
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